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1 Identify your brand pg. 3

Before you can implement any strategy, you need to lay out 

exactly who your brand is.

2 Build your online home pg. 6

Give your customers a place to find you online with a 

dedicated website optimised for use.

3 Investigate search marketing pg. 8

Target your customers exactly when they need you with one 

of the most cost-effective methods of digital marketing. 

4 Get talking on social media pg. 10

Build trust and customer loyalty by getting your business on 

social media. 
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Identify your brand

Identifying your brand should be your number one 

priority. This includes: 
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Developing your voice

Outlining your values and what your 

brand stands for

Knowing the audience you are looking to 

target
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Most of you will know your offline brand. Now, 

it’s time to bring it online. 

Melissa Lafsky, the founder of Brick Wall Media 

says: 

“The fundamentals of [brand] voice comes 

down to a personality—prioritising a set of 

traits that comprise an identity, and then 

communicating in a way that expresses and 

prioritizes those traits.

“Brand voice isn’t just a clever piece of jargon. 

It’s the soul of your brand, articulated onto and 

within your content. What that soul is, and what 

it has to say, is up to you—but if it doesn’t say 

something, you’ll never separate your brand 

and your content from the noisy, crowded 

digital dinner party.”
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Getting a clear picture of who you are 

trying to portray

Understanding your message 
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You need to stand out from the crowd, you need 

to get that potential customer to choose you, 

you need to convey your message and what 

you offer to your audience. 

Before you start advertising online you must do 

this first; it’ll make your output not only better, 

but also a hell of a lot easier too.
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Build your online 
home 

You need a place to send your customers when 

they discover your brand online. For most 

businesses, this place is your website. 

The content on your website should follow your 

brand’s voice, so identifying that first will make 

the writing of the content easier. Your website is 

essentially your shop floor, so you need to make 

it as aesthetically beautiful and as rapid as you 

can.

A slow, unappealing website will only waste 

your money. It’s like in real life if you’re 

advertising on a billboard for people to come 

to your shop to show off your product you need 

to ‘wow’ them on arrival. You have to take that 

same premise and adapt it to your site.

You need to sell your product, no matter how 
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good it is. According to Adobe: 

Powerful imagery, a quick loading, mobile-

friendly website, and alluring content will turn 

those website visitors, that you’ll work so hard 

on attaining, into money-spending customers. 

There’s no point in spending money getting 

people to your website if your website is going 

to let you down.
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38% of people will stop engaging 

with a website if the content/layout is 

unattractive.

39% of individuals will stop engaging with 

a website if images won’t load or take too 

long to load. 

http://wwwimages.adobe.com/content/dam/Adobe/en/max/2015/pdfs/state-of-content-oct.pdf


Investigate search 
marketing

Search advertising is where you place your 

adverts in search engine queries on websites 

such as Google and Yahoo. 

89% of consumers use a search engine to 

find information on products or services 

before buying and Google itself receives 3.5 

billion searches per day.

You can get to the top of Google without 

paying, but it takes a great content strategy and 

years of hard work, there is no easy and quick 

solution for that. With search advertising, you 

can get to the top immediately, and you only 

pay when your advert is clicked (PPC = Pay Per 

Click).

When advertising on Google or Yahoo you 

can tweak your ads to show at specific times 
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https://www.brafton.com/news/89-percent-of-consumers-use-search-engines-for-purchase-decisions/
https://www.brafton.com/news/89-percent-of-consumers-use-search-engines-for-purchase-decisions/


throughout the day, you can advertise globally 

or locally, you can get set budgets, and you can 

choose to advertise on specific devices. There 

are a host of other options too, and you have 

full control over what your advert says, so you 

can entice the right visitor to your website.

On average digital advertising is also cheaper 

and more efficient than traditional media. 

Whereas advertising in magazines and 

newspapers are likely to cost you $14 and 

$32.50 per conversion respectively, advertising 

on Google will cost between $1.90 and $10.40 

on average.
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http://marketingland.com/wp-content/ml-loads/2014/11/Major_CPM_Comparison_Chart-800x582.jpg
http://marketingland.com/wp-content/ml-loads/2014/11/Major_CPM_Comparison_Chart-800x582.jpg


Get talking on social 
media

A brand with a strong social media profile have 

more loyal customers. This is because that instant 

engagement and interaction you can have on social 

media, makes the customer think less of you as a 

business, and more like people who are similar and 

on the same level as them.

Social media also makes you more reputable as 

a company. If they see you have a few thousands 

likes on Facebook with strong post engagement, 
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http://www.depts.ttu.edu/comc/research/outpost/blog/brand-loyalty.php#sthash.GymG5BDh.dpbs
http://www.depts.ttu.edu/comc/research/outpost/blog/brand-loyalty.php#sthash.GymG5BDh.dpbs


it’ll automatically spark the potential customer’s 

mind into thinking, “these guys know what 

they’re doing.”

You can advertise on there too, and it’s also a 

very good place to do so. 70% of business-to-

consumer marketers have acquired customers 

through Facebook. You can target people’s 

location, their age, their education, where they 

work, their relationship status, their interests. 

Indeed, because Facebook has such access 

to people’s personal data, advertising on 

Facebook provides you with the ability to target 

to a high level of precision. Which means you’ll 

get the attention of your customers in no time 

at all. 
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http://www.socialmediatoday.com/content/28-must-see-social-media-statistics
http://www.socialmediatoday.com/content/28-must-see-social-media-statistics
http://www.socialmediatoday.com/content/28-must-see-social-media-statistics


Digital marketing is all about understanding 

your audience. It’s an ever-evolving creature, 

but it isn’t too difficult to create an efficient and 

effective plan, especially if you have all the right 

foundations in place. 

But, using the above tips should help you 

master the basics for your business. 

From there, you can branch out to other 

avenues, such as email marketing, outreach 

and PR. The digital marketing world is your 

oyster. It’s up to you what you do with it. 

Key Takeaways

Smarter, more effective online advertising
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