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The rise of native 
advertising

Native advertising isn’t new. But not everyone is 

familiar with the concept, and therefore haven’t 

really entertained the idea. Despite offering a 

better click-through rate (CTR), more leads and 

sales.

Native advertising is set to grow even further 

and replace traditional banner ads. Business 

Insider predicts that native display ads will 

make up 74% of all ad revenue by 2021. 
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https://www.businessinsider.com/the-native-ad-report-forecasts-2016-5?r=US&IR=T


PR and native 
advertising go hand in 
hand

The skills required for native advertising and PR 

overlap. 

PR professionals are well placed to create 

effective native ads by simply doing what they 

do best – make engaging content. Besides 

identifying a compelling story angle, both 

disciplines need you to be clear about what 

audience you are going after and via what 

publication you are best to reach them.

One of the challenges faced by advertising is 

being able to present your brand in a credible 

way that gains the trust of your audience.

Since PR pros are in the business of managing 

reputations, they can make sure native ads 
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are pitched at the right level to maintain brand 

credibility.

Native advertising doesn’t rival earned media. If 

you are struggling to get earned coverage in a 

particular area you might choose to use native 

ads instead. 

Native advertising could even be viewed 

as more credible because it requires full 

disclosure. This includes using labels such as 

‘Sponsored Content’, ‘Paid For’ or ‘Brought to 

you by’, which all make it instantly clear to the 

audience that they are reading an advert.
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Native advertising 
gives customers what 
they want

Consumers and customers dislike ads for 

a fair few reasons. They mainly see them 

as a distraction or get annoyed with false 

information. That’s where native can step in 

and keep customers engaged, as they are more 

subtle than traditional display methods.

They are also more targeted. When people are 

browsing the web, they might not actually be 

looking for a new product or service, but are 

intentionally looking for entertainment or a 

solution to a problem. That’s where native ads 

step in and get on people’s radars. This is highly 

beneficial for publishers since they’re in total 

control of what they promote.
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Native ads are 
accessible to all

Over 75% of US publishers offer native 

advertising opportunities, which makes it an 

incredibly accessible form of promotion. It 

levels the playing field for small businesses 

trying to compete with larger companies.

Native advertising is diverse with many 

different mediums, your business can reach out 

beyond the standard social media networks 

and connect with more potential consumers. 
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Native ads have 
higher engagement

Users are learning to ignore banner ads. But 

they aren’t ignoring native ads because they 

blend so well with the content. 

According to reports, native advertising is more 

engaging than traditional display advertising. 

In fact, native ads are viewed 53 percent 

more frequently than display ads, providing a 

higher CTR (60 percent).
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http://www.businessinsider.com/premium-native-ads-see-higher-engagement-that-traditional-display-2016-4?r=US&IR=T&IR=T
http://www.sharethrough.com/resources/in-feed-ads-vs-banner-ads/
http://www.sharethrough.com/resources/in-feed-ads-vs-banner-ads/


Native content gets 
more visibility

By featuring sponsored ads on media sites and 

the timelines of average social media users, 

your brand is no longer restricted solely to 

your website or your personal Social Media 

following. If you are a small business, native 

advertising will give you the chance to expand 

your reach to more consumers.

Ever seen a banner ad shared? We certainly 

haven’t. Since native ads are woven into 

content that is informative, it has a greater 

chance of going viral. Make posts interactive; 

encourage conversations, use calls to action, 

don’t be afraid to push boundaries and get the 

discussion going.

Publishers with access to native networks and 

can create, run and scale successful native 

campaigns themselves.
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Native advertising is a tool that your PR team 

needs to know about. Gaining more and more 

popularity, native advertisements are a useful 

way of:

Key Takeaways

Smarter, more effective online advertising

www.adzooma.com/blog
for other interesting reads visit

Expanding your reach and gettign your 

business in front of new customers – in 

new places traditional advertising can’t 

reach. 

Increasing engagment with advertising 

that’s less ignored than traditional banner 

adverts. 

Maximising your visability and improving 

your CTR 
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