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Why native 
advertising is right for 
your business

Native ads resemble the original content 

already in place on the publisher’s website, 

naturally blending into the existing content. 

Unlike banner ads, native ads offer a higher lift 

in brand favorability and purchase intent. 

People are more likely to look at native ads than 

banners, but they also engage with native ads 

as much as they do with the original content on 

a publisher’s site.

Before you start, it is essential to identify where 

you would like your native advertisements 

to appear. Research the online publications’ 

websites you would like to appear on and 

identify whether native advertising is an option 

and what costs are involved.
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Remember to think about the site where your 

target audience is likely to be active if you’re not 

placing your content in front of the right people, 

then you will see little return and your efforts 

will be wasted.
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Tell a story

When creating native ad content, remember is 

not to brag about who you are and what you 

do. Although the intention is to drive traffic to 

your site, native advertising content is not an 

extension of a press release.

Use your advertising spot to tell a story and 

deliver value. Leave the promotion to the end 

with a single, powerful call to action. This 

approach is more likely to generate better 

engagement.
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A great example of how this can be done is this 

paid post by Netflix in The New York Times, 

promoting the launch of season two of Orange 

is the New Black. The article is actually more 

of an in-depth report discussing the issues 

women face in prison, which are reflected in the 

show. The call to action to watch the show itself 

comes at the very end of the post.
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Include a Call to 
Action

This point is a given, but if you don’t include a 

call to action, how do you expect people to get 

to your website and more importantly make an 

enquiry, or purchase?

Your CTA could be as basic as directing people 

to your website. Alternatively, you could add 

more value by encouraging people to sign up 

for a free demo or download a free fact sheet, 

calendar, or some other giveaway.
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Be consistent with 
your brand and 
customer vision

What is your brand identity and vision? What 

is important to your audience? Focus on these 

objectives by creating content that aligns with 

them.

Although this piece of native content that 

Puma has created with Refinery29 is a touch 

ad-heavy, it aligns with their brand values of 

fitness and living a healthy lifestyle. The article 

itself includes a workout plan and step-by-step 

exercise guides.

The placement works well because they want 

to give the audience content that helps them 

live independent, stylish and informed lives. 

This is the audience that Puma are more likely 

to engage with their brand.
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Don’t disrupt 
the existing user 
experience

Consumers can spot advertising a mile off, so 

you need to ensure that your native advertising 

content blends in with the organic content on 

the publisher’s site and doesn’t look obviously 

paid for.

A great example of this is the native advertising 

campaigns by Captain Morgan on Buzzfeed. 

Capitalising on Buzzfeed’s love of listicle style 

articles, they have created a number of listicles 

that subtly encourage Buzzfeed readers to 

subscribe to their YouTube channel.

They show how Captain Morgan have created 

content that fits in with the publisher’s existing 

content, tells a story and keeps in line with their 

brand and customer vision.
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When used right, native ads can offer an 

excellent stream of revenue. 

Key Takeaways

Smarter, more effective online advertising

www.adzooma.com/blog
for other interesting reads visit

To tell a story and give your users 

something they’ll engage in. 

Encourage users to take action with a CTA. 

Stay true to your brand to get the best lift.

 

Keep it natural and relevant to the website 

you’re advertising on. 

Follow these tips and you’ll see the value of 

native advertising in no time. 
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